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WHAT IS
COLLABORATIVE,
PLACE-BASED
MARKETING?

Amplifying Brand Impact through Collaborative & Location-Based Marketing | Andrew Mendez-Spera, Tipsy Social



1 .  FORMAL MARKETING STRATEGY

COLLABORATIVE, PLACE-BASED MARKETING
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2. FOCUS ON A GEOGRAPHIC AREA

3. LEVERAGE LOCAL PARTNERSHIPS

4. BUILD STRONGER COMMUNITY TIES

5. RESONATE WITH LOCAL AUDIENCES



WHAT ARE THE
BENEFITS OF
COLLABORATIVE,
PLACE-BASED
MARKETING?
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1 .  ENHANCED COMMUNITY ENGAGEMENT

BENEFITS
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COMMUNITY ENGAGEMENT
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Greater Community Turnout
Increased Brand Loyalty
Word-of-Mouth Promotion

LOCAL EVENTS OR FESTIVALS
SPONSORED BY MULTIPLE
LOCAL BUSINESSES



1 .  ENHANCED COMMUNITY ENGAGEMENT

BENEFITS
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2. COST-EFFECTIVE MARKETING



COST-EFFECTIVE
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Reduced Individual Marketing Expenses
Broader Reach

SHARING ADVERTISING COSTS
WITH LOCAL PARTNERS (E.G.,
JOINT SOCIAL MEDIA
CAMPAIGNS OR PRINT ADS).



1 .  ENHANCED COMMUNITY ENGAGEMENT

BENEFITS
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2. COST-EFFECTIVE MARKETING

3. AUTHENTICITY & TRUST



AUTHENTICITY & TRUST
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Authentic endorsements lead to
higher credibility and customer trust.

PARTNERING WITH LOCAL
INFLUENCERS OR COMMUNITY
LEADERS WHO HAVE ESTABLISHED
TRUST WITHIN THE COMMUNITY.



1 .  ENHANCED COMMUNITY ENGAGEMENT

BENEFITS
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2. COST-EFFECTIVE MARKETING

3. AUTHENTICITY & TRUST

4. LOCAL EXPERTISE & RESOURCES



EXPERTISE & RESOURCES
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More relevant and effective
marketing campaigns.

UTILIZING LOCAL KNOWLEDGE TO
TAILOR MARKETING MESSAGES
THAT RESONATE WITH REGIONAL
VALUES AND CULTURE.



WHY DO THESE
COLLABORATIVE
EFFORTS MATTER?
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Collaborative campaigns such as the "Hudson
Valley Wine & Dine" promotion have significantly

boosted tourism. This initiative led to a 15% increase
in winery visits and a 10% increase in bookings at

participating bed-and-breakfasts during the
promotion period  .

HUDSON VALLEY TOURISM
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source: MID HUDSON NEWS

HUDSON VALLEY WINE & DINE



This monthly event draws thousands of visitors,
increasing foot traffic and sales for local businesses.

On average, participating businesses report a 20-
30% increase in sales on Second Saturdays .

BEACON ARTS
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BEACON SECOND SATURDAYS



These partnerships have resulted in a 12% increase
in visitor numbers to the Walkway and a 15%

increase in overnight stays at local hotels. The joint
marketing efforts, including discounted package
deals and cross-promotional advertising, have

enhanced the overall tourist experience .

WALKWAY OVER THE HUDSON
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The tour has attracted food enthusiasts from
neighboring states, leading to a 20% increase in

restaurant reservations and a 25% increase in farm visit
bookings during the tour season. The program also

highlights local produce, fostering a deeper connection
between visitors and the region's agricultural heritage .

DUTCHESS TOURISM
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DUTCHESS COUNTY FARM FRESH TOUR



This initiative has revitalized Kingston's downtown
area, leading to a 30% increase in foot traffic and a
20% increase in restaurant sales on event days. The

collaboration has also strengthened the sense of
community and made Kingston a cultural hotspot .

 KINGSTON MAD
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KINGSTON FIRST SATURDAY



SEPARATE, BUT UNITED

SAVES YOU MONEY

EXPANDS YOUR KNOWLEDGE

INCREASES BRAND REACH

BUILDS BRAND LOYALTY

KEY TAKEAWAYS
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LOCAL
SUCCESS
STORIES
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VT 30 Collective is a group of local merchants,
artists, farmers and non-profits committed to

building a better Route 30 experience in
Windham County Vermont.











The Southern Vermont Deerfield Valley Chamber of
Commerce was established in 1970 to support the
region’s business community, promote its unique

natural assets and facilitate economic growth
throughout the area.











A picturesque New England region nestled in the
Southwesternmost corner of Vermont, the geographic

designation may be Bennington County but in recent years
residents and visitors alike have come to affectionately call

this area, The Shires of Southwestern Vermont.
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